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Full-Time Academic Post: 
Lecturer in Advertising, Public Relations and Branding  

 
Programme 

BA (Hons) Advertising, 
Public Relations and 
Branding 

 
Campus 

 
Mauritius (MRU) 

Department Business, Innovation and 
Creativity 

Faculty Arts and Creative 
Industries 

Programme 
Coordinator 

Dr Catriona Planel-Ratna Date of Issue June 2022 

 
Start date The individual appointed needs to be able to start work on Monday 5 

September 2022, in time for the start of the new academic year. 

Important Additional Information 

Middlesex University Mauritius is seeking to appoint a Full-Time Lecturer in Advertising, 
Public Relations and Branding. The ideal candidate will have at least two years’ experience 
of teaching and learning in Higher Education in these areas as well as at least two years’ work 
experience within the advertising industry. 
 
The successful candidate will teach on the BA(Hons) Advertising, Public Relations and 
Branding programme (APRB) at Middlesex’s Mauritius branch campus. S/he will be expected 
to lead modules as well as supervise final year projects involving graphic design and multimedia 
development. 
 
To be shortlisted for the post, applicants need to demonstrate practical skills in graphic 
design and multimedia production (websites, desktop publishing, videos or prototypes 
among others) as well as advanced knowledge of: 
 

• Industry standard graphics and multimedia software applications including Photoshop, 
Illustrator, InDesign, PremierePro, After Effects, Dimension and XD in particular, in the 
Adobe CC suite 

• Research methods in the social sciences  
• Data analysis software including SPSS and NVivo  
• Emerging digital technologies (Artificial Intelligence, Internet of Things, Blockchain, 

Virtual Reality and Augmented Reality) and their applications in advertising, public 
relations and branding 
 

The successful candidate should be capable of producing industry-standard creative work 
either in a university setting or as a professional practitioner and s/he may also contribute to a 
foundation programme affiliated to the bachelor's degree. A PhD in advertising, public relations 
or branding more generally is preferred, but not essential.  
 
More information on the post can be found in the job description in the advert.  

 


